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B. A. 1973, Concordia Sr. College, Ft. Wayne, IN
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MAJOR INTERESTS: Sustainability, Sports Marketing, International
Business, Applied Social Psychology (attitudes,




lifestyles, values), Marketing and New Media
Communication, Fan and Consumer Behavior,
Applied Information Management

EMPLOYMENT HISTORY:

1983-present

1980-1983

1978-1980

Assistant to Full Professor (with tenure) of
Marketing, University of Oregon (Dept. Head, 1/91-
7/96, 7/98-7/99, 9/10-9/12, 9/13-). Previously holder
of James Warsaw endowed chair, since 1/2006
Ehrman Giustina Professorship.

Assistant Professor of Psychology,
University of North Carolina at Chapel Hill

NIMH Postdoctoral Fellow, Survey Research Center,
Institute for Social Research, University of Michigan

VISITING POSITIONS:

2013
2006,7,8,11

2006

2004-2005

2000

1999

1997

1996

1989

1983

NW Consortium Study Abroad Prof., Vienna, Austria
Summer Visiting Prof., Hanyang Univ., Seoul, Korea

External Lecturer ISUP, Copenhagen Business
School

Visiting Professor of Marketing,
Singapore Management University

Eicoff Distinguished Lectureship in Marketing,
Technion—Israel Institute of Technology, Haifa,
Israel

Fulbright scholar, Cambodia and Thailand

Sir Allan Sewell Distinguished Visiting Professor,
Griffith University, Queensland, Australia

NW Consortium Study Abroad Prof.,, Cologne,
Germany

Visiting Research Professor of Marketing Economics,
Norges Handelshgyskole (Norwegian School of
Economics & Business Administration, Bergen)

Visiting Assistant Professor of Marketing,
University of North Carolina at Chapel Hill



1977-1978 Visiting Assistant Professor of Psychology,
University of Nebraska--Lincoln

THESES:
Stimulus Condition Self-Selection In Person- Situation Interactionism.
Dissertation Abstracts International, 1978, 38(8), p. 3956B (order #7732126).

Predicting Attitude Change from Attitudinal Entailment. Master's
Abstracts, 1974, 12(3), p. 311 (Xerox University Microfilm order #M 5837).

PUBLICATIONS:

Reiter, Karlin, and Lynn R. Kahle (in preparation, under contract). Marketing
Movies Today: How Studios Are Leveraging Social Media to Promote Feature
Films. New York, NY: Business Expert Press, expected 2014.

Tan, Soo Jiuan, Siok Kuan Tambayah, & Lynn R. Kahle (in press). “A
Sequential Cross-sectional Study of Values in Singapore.” In Bernd Schmitt
and Leonard Lee, Eds. Consumer Psychology and the Asian Consumer.
Armonk, NY: M. E. Sharpe, forthcoming.

Stockard, Jean, Gaylene Carpenter, and Lynn R. Kahle (in press). “Continuity
and Change in Values in Midlife: Testing the Age Stability Hypothesis,”
Experimental Aging Research, forthcoming.

Kahle, Lynn R., and Eda Gurel-Atay, Eds. (2014). Communicating Sustainability
for the Green Economy. Armonk, NY: M. E. Sharpe. ISBN 978-0-7656-3680-
5. 320 pages. Library of Congress Call # HC79.E5.C61236.

Kahle, Lynn R., and Eda Gurel-Atay (2014). “Introduction to the Psychology of
Communicating Sustainability.” In Lynn R. Kahle & Eda Gurel-Atay, Eds.

Communicating Sustainability for the Green Economy. Armonk, NY: M. E.
Sharpe, 3-22.

Moskowitz, Ethan, and Lynn R. Kahle (2014). “Oregon’s Iconic Bottle Bill.” In
Lynn R. Kahle & Eda Gurel-Atay, Eds. Communicating Sustainability for the
Green Economy. Armonk, NY: M. E. Sharpe, 242-257.

Jones, Lukas, Scott Owen, and Lynn R. Kahle, (2014). “Legislating Packaging
Behavior: Germany’s Green Dot Program and Its Communications.” In Lynn
R. Kahle & Eda Gurel-Atay, Eds. Communicating Sustainability for the Green
Economy. Armonk, NY: M. E. Sharpe, 191-206.

Kahle, Lynn R. (2013). Social Values and Cross-Cultural Factors in Consumer
Behavior. Henry Stewart Lecture. http://www.hstalks.com



Minton, Elizabeth, and Lynn R. Kahle (2013). Belief Systems, Religion, and
Behavioral Economics: Marketing in Multicultural Environments. New Y ork,
NY: Business Expert Press. 160 pages. ISBN-13: 978-1-60649-704-3.

O’Hern, Matthew S., and Lynn R. Kahle (2013). “The Empowered Consumer:
User Generated Content and the Future of Marketing.” Global Economics and
Management Review, 18, 21-29.

Kahle, Lynn R., and Pierre Valette-Florence (2012). Marketplace Lifestyles in an
Age of Social Media: Theory and Method. Armonk, NY: M. E. Sharpe.
ISBN 978-0-7656-2561-8. 320 pages. Library of Congress Call# HQ2042.K34
2012.

Lu, Zhi, Lynn R. Kahle, Sang M. Lee, and Sing-Young Lee (2012). “Football
Fans’ Contrasting Motivations: China, S. Korea, and the USA,” Asia Pacific
Journal of Innovation and Entrepreneurship, 6(1), 9-32. (lead article)

Matsuura, Yukiko, Jeffrey Stinson, and Lynn R. Kahle (2012). “Personality and
Personal Values in Travel Destination Preference.” In J. F. B. Lengler and C.
A. M. Mello (Eds.), Personal Values and Strategic Marketing. Santa Cruz
do Sul, Brazil: EDUNISC, 69-81.

Michon, Richard, Jean-Charles Chebat, and Lynn R. Kahle (2012). “Selling
Brotherhood to North-American Multicultural Markets: How Life Values
Mediate Charitable Donation Behaviors.” In J. F. B. Lengler and C. A. M.
Mello (Eds.), Personal Values and Strategic Marketing. Santa Cruz do Sul,
Brazil: EDUNISC, 82-96.

Minton, Elizabeth, Christopher Lee, Ulrich Orth, C. H. Kim, and Lynn R. Kahle
(2012). “Sustainable Marketing and Social Media: A Cross-Country Analysis
of Motives for Sustainable Behaviors,” Journal of Advertising, 41(4), 71-87.

Burton, Rick, John Tripodi, Scott Owen, & Lynn R. Kahle (2011).
“Hospitality: A Key Sponsorship Service in Sports Marketing." In Lynn R.
Kahle & Angeline Close, Eds, Consumer Behavior Knowledge for Effective

Sports and Event Marketing. New York: Psychology Press / Routledge /
Taylor & Francis, 209-221.

Cho, Bong Jin, Chae, Hyoeng, & Lynn Kahle (2011). “An Investigation of the
Mediating Role of Customer Satisfaction on PC Repurchase Intention,” Asia
Pacific Journal of Innovation and Entrepreneurship, 5(3), 92-110.

Kahle, Lynn R., and Angeline Close, Eds. (2011). Consumer Behavior Knowledge
for Effective Sports and Event Marketing. New York: Psychology Press /



Routledge / Taylor & Francis. (hard ISBN 978 0 415 87357 4; soft 978 0 415
87358 1) 314 pages. Library of Congress Call #: HF5415.32 C65866 2011.

King, Jesse, Lynn R. Kahle, & Angeline Close (2011). “Introduction: The
Study of Sports and Events Consumer Behavior.” In Lynn R. Kahle &
Angeline Close, Eds, Consumer Behavior Knowledge for Effective Sports and
Event Marketing. New York: Psychology Press / Routledge / Taylor &
Francis, 1-28.

Gurel-Atay, Eda, Guang-Xin Xie, Johnny Chen, and Lynn R. Kahle (2010).
"Changes in Social Values in the United States, 1976-2007: 'Self-Respect’ Is
on the Upswing as 'Sense of Belonging' Becomes Less Important." Journal of
Advertising Research, 50(1), 57-67.

Kurpis, Lada, Helen V., Carl S. Bozman, and Lynn R. Kahle (2010).
“Distinguishing between Amateur Sport Participants and Spectators: The List of
Values Approach.”  International Journal of Sports Marketing and
Management, 7(3/4), 190-201.

Thompson, Derek W., Roy C. Anderson, Eric N. Hansen, and Lynn R. Kahle
(2010). “Green Segmentation and Environmental Certification: Insights from
U.S. Forest Products.” Business Strategy and the Environment, 19, 319-334.

Kahle, Lynn R., and Kurtus E. Kahle (2009). “The Silence of the Lambdas:
Science, Technology, and Public Knowledge.” International Journal of
Technology, Knowledge, and Society, 5(2), 137-142.

Limon, Yonca, Lynn R. Kahle, and Ulrich Orth (2009). “Package Design as a
Communications Vehicle in Cross-Cultural Values Shopping.” Journal of
International Marketing, 17(34), 30-57.

Kahle, Lynn R., and Guang-Xin Xie (2008). “Social Values in Consumer
Psychology,” in Curtis P. Haugvedt, Paul M. Herr, and Frank R. Kardes, Eds.
Handbook of Consumer Psychology. Mahwah, NJ: Lawrence Erlbaum, 275-
285.

Orth, Ulrich, and Lynn R. Kahle, (2008), “Intrapersonal Variation in Consumer
Susceptibility to Normative Influence: Toward a Better Understanding of Brand
Choice Decisions,” Journal of Social Psychology, 148(4), 423—-447.

Chin, Wei Shan, Lynn R. Kahle, and C. H. Kim (2006). “Preface: Introduction
to Creating Images and the Psychology of Marketing Communication.” In
Lynn R. Kahle and C. H. Kim, Eds. (2006). Creating Images and the
Psychology of Marketing Communication. Mahwah, NJ: Lawrence Erlbaum,
XV-XXVI.



Kahle, Lynn R., and C. H. Kim, Eds. (2006). Creating Images and the
Psychology of Marketing Communication. Mahwah, NJ: Lawrence Erlbaum.
(hard ISBN 0-8058-5216-6; soft ISBN 0-8058-0000-0). 405 pages. Library of
Congress Call #: HF5415.32 C74 2006.

Kahle, Kevin E., and Lynn R. Kahle (2006). “Sports Celebrities’ Image: A
Critical Evaluation of the Utility of Q Scores.” In Lynn R. Kahle and C. H.
Kim, Eds. Creating Images and the Psychology of Marketing Communication.
New York: Lawrence Erlbaum, 191-200.

Kim, Woo Sung, David M. Boush, Adam Marquardt, and Lynn R. Kahle (2006).
“Values, Brands, and Image.” In Lynn R. Kahle and C. H. Kim, Eds. Creating

Images and the Psychology of Marketing Communication. Mahwah, NIJ:
Lawrence Erlbaum, 279-290.

Bee, Colleen C., and Lynn R. Kahle (2006). “Relationship Marketing in Sports: A
Functional Approach.” Sport Marketing Quarterly, 15, 101-110.

Boush, David M., and Lynn R. Kahle (2005). “What, and How, We Can Learn
From Online Consumer Discussion Groups,” In Curt Haugtvedt, Karen
Machleit, and Richard Yalch (Eds.), Online Consumer Psychology:
Understanding and Influencing Behavior in the Virtual World. Mahwah, NJ:
Lawrence Erlbaum, 101-121.

Brown, G. Z., Lynn R. Kahle, Frank Vignola, and Emily J. Wright (2004). “A
Lesson in Green: In its Ambitious Use of Daylight and Financing Options, the
University of Oregon’s Lillis Business Complex Is a Model of Innovation.”
Solar Today, March/April, 18(2), 28-31.

Jones, Scott, Bee, Colleen, Burton, Rick, and Kahle, Lynn R. (2004). “Marketing
through Sports Entertainment: A Functional Approach.” In L. J. Shrum (Ed.),
The Psychology of Entertainment Media:  Blurring the Lines Between
Entertainment and Persuasion. Mahwah, NJ: Lawrence Erlbaum, 309-322.

Kahle, Lynn R., and Chris Riley, Eds. (2004). Sports Marketing and the
Psychology of Marketing Communication. Mahwah, NJ: Lawrence Erlbaum.
(hard ISBN 0-8058-4826-6; soft ISBN 0-8058-5790-7). 415 pages. Library of
Congress Call #: GV716 .5649 2004.

Shoham, Aviv, Rose, Gregory M., and Kahle, Lynn R. (2004). “Risky Sports:
Making the Leap.” In Lynn R. Kahle and Chris Riley (Eds), Sports Marketing

and the Psychology of Marketing Communication. Mahwah, NJ: Lawrence
Erlbaum, 87-104.

Kahle, Lynn R. Ed. (2003). Euromarketing and the Future. New York:
International Business Press. (ISBN #0-7890-6032-9 (soft); #0-7890-6015-9
hard). 184 pages. Library of Congress Call #: HF5415.12.E82 E97 2003



Kahle, Lynn R., R. Scott Marshall, and Fredric Kropp (2003). “The New Paradigm
Marketing Model.” Journal of Euromarketing, 12(3/4), 99-121. (reprinted in Kahle,

2003). (Recipient of Emerald Management Reviews Citation of Excellence for Originality)

Kahle, Lynn R., Aviv Shoham, Greg Rose, Malcolm Smith, and Rajeev Batra
(2003).”Economic versus Personal Future-Oriented Attitudes as Consumer
Shopping Indicators,” Journal of Euromarketing, 12(3/4), 35-54. (reprinted in Kahle,

2003). (Recipient of Emerald Management Reviews Citations of Excellence for Research Implications, Originality)

Kahle, Lynn R., Damon Aiken, Vassilis Dalakas, and Marc Duncan. (2003).
“Men’s Versus Women’s Collegiate Basketball Customers: Attitudinal

Favorableness and the Environment.”  International Journal of Sports
Marketing & Sponsorship, 5(2, June/July), 145-159.

Sukhdial, Ajay, Damon Aiken, and Lynn Kahle (2002). “Are You Old School? An
Investigation of the Sports Fans’ Attitudes and Values,” Journal of Advertising

Resear Ch, 42 (J UIY/ Aug)‘, 71-81. (Citation of Excellence, awarded by the Emerald Management
Review, as one of the year’s Top 50 Most Influential Articles in Business. Citations for Research Implications, Practical
Implications, Originality, Readability).

Batra, Rajeev, Pamela M. Homer, and Lynn R. Kahle (2001). “Values,
Susceptibility to Interpersonal Influence, and Attribute Importance Weights: A
Nomological Analysis," Journal of Consumer Psychology, 11(2), 115-128.

Boush, David M., and Lynn R. Kahle (2001). “Evaluating Negative Information in
Online Consumer Discussions: From Qualitative Analysis to Signal Detection,”

Journal of EuroMarketing, 11(2), 89-105.  reprinted in Kahle (2001). (Recipient of Emerald
Management Reviews Citations of Excellence for Quality of Practical Implications, Readability)

Kahle, Lynn R., Ed. (2001). [Internet Applications in Euromarketing.
Binghamton, NY: International Business Press. (ISBN #0-7890-2032-7 hard;
0-7890-2033-5 soft). 109 pages. Library of Congress Call #: HF5415.1265
156 2001.

Kahle, Lynn, Marc Duncan, Vassilis Dalakas, and Damon Aiken (2001). “The
Social Values of Fans for Men’s Versus Women’s University Basketball,” Sport
Marketing Quarterly, 10(2), 156-162.

Kahle, Lynn R., Ed. (2000).  Cross-National Consumer Psychographics. New
York: International Business Press. (ISBN hard cover 0-7890-0962-5; soft
cover 0-7890-0980-3). 154 pages. Library of Congress Call #: HF5415.34
.C76 2000.

Kahle, Lynn R., David M. Boush, and Mark Phelps. (2000). “Good Morning,
Vietnam: An Ethical Analysis of Nike Activities in Southeast Asia,” Sport

Marketing Quarterly, 9(1), 43-52. (It won an award for being in the Top 20 articles ever published in
Sport Marketing Quarterly.)



[Reprinted in Nancy L. Lough & William A. Sutton, Eds. (2012). Handbook of
Sport Marketing Research. Morgantown, WYV: Fitness Information
Technology, 361-374.]

Kahle, Lynn R., and Duncan, Marc (2000), “Models to Evaluate Market
Discontinuities Such as Ones Generated by the Web,” Asian Journal of
Business and Entrepreneurship, 3(February), 75-100.

Kahle, Lynn R., Raymond Liu, Gregory M. Rose, and Woo-Sung Kim (2000).
"Dialectical Thinking in Consumer Decision Making." Journal of Consumer
Psychology, 9(1), 53-58.

Rose, Gregory M., Lynn R. Kahle, and Aviv Shoham (2000). "Role Relaxation
and Organizational Culture: A Social Values Perspective." In Neal M.
Ashkanasy, Celeste P. M. Wilderom, & Mark F. Peterson, Eds. Handbook of
Organizational Culture & Climate. Thousand Oaks, Calif.: Sage, 437-446. Note:

this book was selected as an outstanding academic publication by Choice Magazine a publication of the Association of
College and Research Libraries. Only 3% of all books submitted receive this award.

Shoham, Aviv, Gregory M. Rose, and Lynn R. Kahle (2000). "Practitioners of
Risky Sports: A Quantitative Examination." Journal of Business Research, 47
(March), 237-251.

Kahle, Lynn R. (1999). "Book Review of Ice to the Eskimos: How to Market a
Product Nobody Wants," European Journal of Marketing, 33 (3/4), 1-2.

Kahle, Lynn R., and Carla Meeske (1999). “Sports Marketing and the Internet:
It’s a Whole New Ball Game,” Sport Marketing Quarterly, 8(2), 9-12. (Lead

article for special issue on Internet and sports marketing).

Kahle, Lynn R., Robert Madrigal, Nancy P. Melone, and Kerry Szymanski
(1999). "An Audience Survey from the first Gridiron Cybercast." In David
W. Schumann and Esther Thorson, Eds. Advertising and the World Wide
Web. Mahwah, NJ: Lawrence Erlbaum Associates, 275-286.

Kahle, Lynn R., Aviv Shoham, and Gregory M. Rose (1999). "Findings of LOV
from Around the World and the Search for International Psychographics."
Journal Of EuroMarketing, 8(1/2), 1-14. (Lead article for special issue on psychographics.
Reprinted in Kahle (2000)).

Rose, Gregory M., Victoria D. Bush, and Lynn R. Kahle (1998). "The Influence
of Family Communication Patterns on Parental Reactions toward Advertising:

A Cross-National Examination." Journal of Advertising, 27(Winter), 71-86.
(Recipient of ANBAR Citations of Excellence for Quality of Research Implications).

Shoham, Aviv, Kahle, Lynn R., and Rose, Gregory M. (1998). "Born
International: Exporting from Day One as an Alternative to Traditional



Internationalization." Asian Journal of Business and Entrepreneurship, Vol 1
(1, Feb.), 1-24. (Lead article)

Shoham, Aviv, Gregory M. Rose, and Lynn R. Kahle (1998). "Marketing of
Risky Sports: From Intention to Action." Journal of the Academy of

Marketing ScienceL26(Fall), 307-321. (Recipient of ANBAR Citations of Excellence for Quality
of Research Implications, Originality).

Kahle, Lynn R. (1997a). “Book Review of ‘Consumption and Marketing:
Macro Dimensions.’” Journal of Marketing Research, 34 (3), 417.

Kahle, Lynn R. [Conference Chairman] (1997b). Proceedings of the Sixth
Symposium on Cross-Cultural Consumer and Business Studies. Provo:
Brigham Young University.

Kahle, Lynn R., and Larry Chiagouris, Eds. (1997). Values, Lifestyles, and
Psychographics. Mahwah, NJ: Lawrence Erlbaum Associates. (ISBN 0-
8058-1496-5) 428 pages. Library of Congress Call #: HF5821 .V334 1997.

Kahle, Lynn R., Mark P. Elton, and Kenneth M. Kambara (1997). "Sports Talk
and the Development of Marketing Relationships," Sport Marketing
Quarterly, 6(2), 35-40.

Kahle, Lynn R., Douglas B. Hall, and Michael J. Kosinski (1997). "The Real-
Time Response Survey in New Consumer Product Research: It's about Time."
Journal of Consumer Marketing, 14(3), 234-248.

Kahle, Lynn R., Pamela M. Homer, Robert M. O'Brien, and David M. (1997).
"Maslow's Hierarchy and Social Adaptation as Alternative Accounts of Value
Structures," In Lynn R. Kahle and Larry Chiagouris, Eds. Values, Lifestyles,
and Psychographics. Mahwah, NJ: Lawrence Erlbaum Associates, 111-137.

Shoham, Aviv, Gregory M. Rose, Fredric Kropp, and Lynn R. Kahle (1997).
"Generation X Women: A Sport Consumption Community Perspective,"
Sport Marketing Quarterly, 6(4), 23-34.

Kahle, Lynn R. (1996). "Social Values and Consumer Behavior: Research from
the List of Values," In Clive Seligman, James M. Olson, and Mark P. Zanna,
Eds. The Psychology of Values: The Ontario Symposium, Vol. 8, Mahwah,
NJ: Lawrence Erlbaum Associates, 135-151.

Kahle, Lynn R., Kenneth M. Kambara, and Gregory M. Rose (1996). "A
Functional Model of Fan Attendance Motivations for College Football," Sport
Marketing Quarterly, 5(Dec.), 51-60.



Shoham, A., and Lynn R. Kahle (1996). '"Spectators, Viewers, Readers:
Communication and Consumption Communities in Sport Marketing," Sport
Marketing Quarterly, 5(March), 11-19. (Lead article)

Kahle, Lynn R. (1995). "Role-Relaxed Consumers: A Trend of the Nineties,"
Journal of Advertising Research, 35(2), 66-71.

Kahle, Lynn R., and Aviv Shoham (1995). "Role-Relaxed Consumers: Empirical
Evidence," Journal of Advertising Research, 35(3), 59-62.

Mager, John and Lynn R. Kahle (1995). "Is the Whole More Than the Sum of the
Parts? Re-evaluating Social Status in Marketing," Journal of Business and
Psychology, 10(Fall), 3-18. (Lead article)

Kahle, Lynn R. (1994). "Book Review of Malhotra's Marketing Research: An
Applied Orientation," Journal of Marketing Research, 31 (Feb.), 137-139.

Kahle, Lynn R. (1994). "Book Reviews of Marketing Scales Handbook and
Handbook of Marketing Scales," Journal of Consumer Affairs, 28(Winter),
426-429.

Kahle, Lynn R., Sharon E. Beatty, and John Mager (1994). "Implications of
Social Values for Consumer Communications: The Case of the European

Community," In Basil Englis, Ed. Global and Multinational Advertising.
Hillsdale, NJ: LEA, 47-64.

Madrigal, Robert, and Lynn R. Kahle (1994). "Predicting Vacation Activity
Preferences on the Basis of Value-System Segmentation," Journal of Travel
Research, 32(Winter), 22-28.

Rose, Gregory, Aviv Shoham, Lynn R. Kahle, and Rajeev Batra (1994).
"Fashion, Dress, and Conformity." Journal of Applied Social Psychology, 24
(September), 1501-1519.

Beatty, Sharon E., Lynn R. Kahle, Marjorie Utsey and Charles Keown (1993).
"Giftgiving Behaviors in the United States and Japan: A Personal Values
Perspective," Journal of International Consumer Marketing, 6(1), 49-66.

Boush, David M., Chung-Hyun Kim, Lynn R. Kahle, and Rajeev Batra (1993).
"Cynicism and Conformity as Correlates of Trust in Product Information
Sources," Journal of Current Issues and Research in Advertising, 15 (Fall), 1-
9. (Lead article)

Muller, Thomas E., Lynn R. Kahle, & Emmanuel J. Chéron (1992). "Value
Trends and Demand Forecasts for Canada's Aging Baby Boomers." Canadian
Journal of Administrative Science, 9(4), 294-304.



Kahle, Lynn R. (1991). "Book Review: Culture and Consumption: New
Approaches to the Symbolic Character of Consumer Goods and Activities,"
Journal of the Academy of Marketing Science, 19(Spring), 151.

Beatty, Sharon E., Lynn R. Kahle, and Pamela Homer (1991). "Personal Values
and Gift Giving Behavior: A Study Across Cultures," Journal of Business
Research, 20 (March), 183-190.

Kahle, L. R. (1990). "Book Review: The Moral Dimension: Towards a New
Economics," Journal of Consumer Marketing, 7(Winter), 67-68.

[Preprinted in: Kahle, Lynn R. (1989). "Book Review: The Moral Dimension:
Towards a New Economics," Journal of Services Marketing, 3(Fall), 77-78.]

Smith, Malcolm, Kristina Frankenberger, and Lynn R. Kahle (1990). "Fear
Appeals in Advertising: An Emotion-Attribution Approach." In Stuart
Agress, Julie A. Edell, and Tony M. Dubitsky, Eds., Emotion in Advertising:
Theoretical and Practical Explorations. Westport, CT: Quorum Books, 81-
102.

Tull, Donald S. and Lynn R. Kahle (1990a). Instructor's Manual with
Transparency Masters: Marketing Management. New York: Macmillan.
(ISBN 0-02-421681-X)[562 pages]

Tull, Donald S. and Lynn R. Kahle (1990b). Marketing Management. New
York: Macmillan. (USA Edition: ISBN 0-02-421700-X, International Edition:
ISBN 0-02-946278-9) [779 pages] Library of Congress Call #: HF5415.13
.T85 1990.

Weeks, William A., and Lynn R. Kahle (1990a). "Salespeople's Time Use and
Performance," Journal of Personal Selling & Sales Management, 10(Winter),
29-37.

Weeks, William A., and Lynn R. Kahle (1990b). "Social Values and
Salespeople's Effort: Entrepreneurial versus Routine Selling," Journal of
Business Research, 20 (March), 183-190.

Homer, Pamela M., and Lynn R. Kahle (1990). "Source Expertise, Time of
Source Identification, and Involvement in Persuasion: An Elaborative
Processing Perspective." Journal of Advertising, 19(1), 30-39.

Kahle, Lynn R. (1990). "Contemporary Research on Consumer and Business
Social Values," Journal of Business Research, 20(March), 81-82. (Lead article for

special issue on values)



Kahle, Lynn R., Sharon E. Beatty, and Pamela Homer (1989). "Consumer Values
in Norway and the United States: A Comparison," Journal of International
Consumer Marketing, 1(4), 81-92.

Kahle, Lynn R. and Patricia Kennedy (1989). "Using the List of Values (LOV) to

Understand Consumers,"” Journal of Consumer Marketing, 6(Summer), 5-12.
(Lead article)

[Preprinted in: Kahle, Lynn R. and Patricia Kennedy (1988). "Using the List
of Values (LOV) to Understand Consumers," Journal of Services Marketing,
2(Fall), 49-56.]

Weeks, William A., Lawrence B. Chonka, and Lynn R. Kahle (1989).
"Performance Congruence and Value Congruence Impact on Sales Force
Annual Sales," Journal of the Academy of Marketing Science, 17(Fall), 345-
351.

Beatty, Sharon E. and Lynn R. Kahle (1988). "Alternative Hierarchies of the
Attitude-Behavior Relationship: The Impact of Brand Commitment and

Habit,” Journal of the Academy of Marketing Science, 16(Summer), 1-10.
(Lead article)

Beatty, Sharon E., Lynn R. Kahle, and Pamela Homer (1988). "The
Involvement-Commitment Model: Theory and Implications," Journal of
Business Research, 16(2), 149-167.

Homer, Pamela M. and Lynn R. Kahle (1988). "A Structural Equation Test of the
Value-Attitude-Behavior Hierarchy," Journal of Personality and Social

Psychology, 54(Apr11), 638-646. (Lead article for section on Personality Processes and Individual
Differences)

Kahle, Lynn R., Basil Poulos and Ajay Sukhdial (1988). "Changes in Social
Values in the United States during the Past Decade," Journal of Advertising
Research, 28 (February-March), 35-41.

Kennedy, Patricia, Roger J. Best, and Lynn R. Kahle (1988). "An Alternative
Method for Measuring Value-Based Segmentation and Advertisement
Positioning," Current Issues and Research in Advertising, 11, 139-155.

Kahle, Lynn R. and Sharon E. Beatty (1987a). "Cognitive Consequences of
Legislating Postpurchase Behavior: Growing Up with the Bottle Bill," Journal
of Applied Social Psychology, 17, 826-840.

Kahle, Lynn R. and Sharon E. Beatty (1987b), "The Task Situation and Habit in
the Attitude-Behavior Relationship: A Social Adaptation View," Journal of
Social Behavior and Personality, 2 (No. 2. Pt. 1), 219-232.



Kahle, Lynn R. and Pamela M. Homer (1987), "Surrealism as Nonverbal
Communication in Advertisements: A Social Adaptation Theory Perspective,"
in Sid Hecker and David W. Stewart, Eds., Nonverbal Communication in
Advertising, Lexington, MA: Lexington Books, 245-252.

Eisert, Debra C. and Lynn R. Kahle (1986), "The Development of Social
Attributions: An Integration of Probability and Logic," Human Development,
29, 61-81. (Lead article)

Homer, Pamela M., and Lynn R. Kahle (1986a). "A Social Adaptation
Explanation of the Effects of Surrealism on Advertising," Journal of
Advertising, 15 (2), 50-60.

Kahle, Lynn R. (1986a). "The Nine Nations of North America and the Value
Basis of Geographic Segmentation," Journal of Marketing, 50 (April), 37-47.
[Reprinted in Joseph Weiss, Ed. Regional Cultures, Managerial Behavior, and
Entrepreneurship: An International Perspective. Greenwood Press.]

Kahle, Lynn R. (1986b). "The Relationships Among Consumer Attitudes, Self-
Concept, and Behaviors: A Social Adaptation Approach," in Jerry Olson and
Keith Sentis, Eds., Advertising and Consumer Psychology. Vol. 3. New
York: Praeger, 121-131.

Kahle, Lynn R. (1986c¢). "Review of Exploring Clinical Methods for Social
Research," Journal of Marketing Research, 23 (November), 396.

Kahle, Lynn R., Sharon E. Beatty, and Pamela Homer (1986). "Alternative
Measurement Approaches to Consumer Values: The List of Values (LOV)
and Values and Life Style (VALS)," Journal of Consumer Research, 13
(December), 405-409.

Kahle, Lynn R. and Debra C. Eisert (1986), "Social Values and Adaptation in
the American Workplace," in Eric G. Flamholtz, Yvonne Randle, and Sonja

Sackman, Eds., Future Directions in Human Resource Management. Los
Angeles: UCLA Publications, 203-223.

Kahle, Lynn R., Debra C. Eisert, and Kelly Piner (1986), "The Growth of Social
Attributions," Journal of Social Psychology, 126 (April), 151-160. (Lead article).

Beatty, Sharon E., Lynn R. Kahle, Pamela Homer and Shekhar Misra (1985).
"Alternative Measurement Approaches to Consumer Values: The List of
Values and the Rokeach Value Survey," Psychology & Marketing, 2 (Fall),
181-200.



Hilles, W. Scott and Lynn R. Kahle (1985). "Social Contract and Social
Integration in Adolescent Development," Journal of Personality and Social
Psychology, 49 (October), 1114-1121.

Kahle, Lynn R. (1985). "Social Values in the Eighties: A Special Issue,"
Psychology & Marketing, 2(Winter), 231-237. (Lead article for special issue on values)

Kahle, Lynn R. and Pamela M. Homer (1985b). "Physical Attractiveness of the
Celebrity Endorser: A Social Adaptation Perspective," Journal of Consumer
Research, 11 (March), 954-961.

Best, Roger J. and Lynn R. Kahle (1984). "Managing a Capital Equipment
Business's Market Share," Industrial Marketing Management, 14, 159-164.

Kahle, Lynn R. (1984a). Attitudes and Social Adaptation: A Person- Situation
Interaction Approach. Oxford, U.K.: Pergamon Press. (ISBN 0-08-026074-8
hardcover; ISBN 0-08-030835-X paperback) [166 pages] Library of Congress
Call #: HM291 K15 1984.

Kahle, Lynn R. (1984b). "The Values of Americans: Implications for Consumer
Adaptation," in Robert E. Pitts and Arch Woodside, Eds., Personal Values
and Consumer Psychology, Lexington, MA: Lexington Books, 77-86.

Kahle, Lynn R., and Sharon E. Beatty (1984). "The Social Values of Americans:
Strategic Implications," Strategy and Executive Action, 1, 26-28.

Piner, Kelly E., and Lynn R. Kahle (1984). "Adapting to the Stigmatizing Label
of Mental Illness: Foregone but not Forgotten," Journal of Personality and
Social Psychology, 47 (October), 805-811. (Lead article for section on Personality Processes

and Individual Differences)
[Reprinted in F. Corrodus, Ed. Selected Social Problems and Issues. Littleton,
MA: Copley Publishing]

Kahle, Lynn R., Ed. (1983). Social Values and Social Change: Adaptation to
Life in America. New York: Praeger. (ISBN 0-03-063909-3) [329 pages]
Library of Congress Call #: HM73 .S628 1983

Alicke, Mark and Lynn R. Kahle (1983). "Perspectives on Social Values:
Scientific Investigations of Values," in Lynn R. Kahle, Ed., Social Values and
Social Change: Adaptation to Life in America. New York: Praeger, 25-41.

Eisert, Debra C. and Lynn R. Kahle (1983). "Values and Psychological
Adaptation: Well-Being," in Lynn R. Kahle, Ed., Social Values and Social
Change: Adaptation to Life in America. New York: Praeger, 207-225.



Kahle, Lynn R. (1983a). "Conclusions: Dialectical Tensions in the Theory of
Social Values," in Lynn R. Kahle, Ed., Social Values and Social Change:
Adaptation to Life in America. New York: Praeger, 275-284.

Kahle, Lynn R. and Kathleen J. Pottick (1983). "Values and Psychological
Adaptation: Psychological Symptoms and Mental Health," in Lynn R. Kahle,
Ed., Social Values and Social Change: Adaptation to Life in America. New
York: Praeger, 171-205.

Kahle, Lynn R. and Susan G. Timmer (1983). "Perspectives on Social Values: A
Theory and a Method for Studying Values," in Lynn R. Kahle, Ed., Social
Values and Social Change: Adaptation to Life in America. New York:
Praeger, 43-70.

Timmer, Susan G. and Lynn R. Kahle (1983a). "Values and Adaptation to
Society: Ascribed and Attained Demographic Correlates of Values," in Lynn
R. Kahle, Ed., Social Values and Social Change: Adaptation to Life in
America. New York: Praeger, 97-114.

Timmer, Susan G. and Lynn R. Kahle (1983b). "Values and Adaptation to
Society: Birthright Demographic Correlates of Values," in Lynn R. Kahle,
Ed., Social Values and Social Change: Adaptation to Life in America. New
York: Praeger, 73-96.

Wittenbraker, John, Brenda L. Gibbs, and Lynn R. Kahle (1983). "Seat Belt
Attitudes, Habits, and Behaviors: An Adaptive Amendment to the Fishbein
Model," Journal of Applied Social Psychology, 13, 406-421.

Eisert, Debra C. and Lynn R. Kahle (1982). "Self-Evaluation and Social
Comparison of Physical and Role Change During Adolescence: A
Longitudinal Analysis," Child Development, 53, 98-104.

Kulka, Richard A., Lynn R. Kahle, and David M. Klingel (1982). "Aggression,
Deviance, and Personality Adaptation as Antecedents and Consequences of

Alienation and Involvement in High School," Journal of Youth and
Adolescence, 11, 261-279.

Kahle, Lynn R., David M. Klingel, and Richard A. Kulka (1981). "A
Longitudinal Study of Adolescents' Attitude-Behavior Consistency," Public
Opinion Quarterly, 45, 402-414.

Dienstbier, Richard A., Lynn R. Kahle, Keith A. Willis, and Gilbert Tunnell
(1980). "The Impact of Moral Theories on Cheating: Studies of Emotion-
Attribution and Schema Activation," Motivation and Emotion, 4(3), 193-216.



Kahle, Lynn R. (1980). "Stimulus Condition Self-Selection by Males in the
Interaction of Locus of Control and Skill-Chance Situations," Journal of
Personality and Social Psychology, 38, 50-56.

Kahle, Lynn R., Richard A. Kulka and David M. Klingel (1980). "Low
Adolescent Self-Esteem Leads to Multiple Interpersonal Problems: A Test of

Social Adaptation Theory," Journal of Personality and Social Psychology, 39,
492-502.

Kahle, Lynn R. and Bruce D. Sales (1980). "Due Process of Law and the
Attitudes of Professionals Toward Involuntary Civil Commitment Law," in
Paul D. Lipsitt and Bruce D. Sales, Eds., New Directions in Psycholegal
Research. New York: Van Nostrand Reinhold, 265-295.

Sales, Bruce D. and Lynn R. Kahle (1980). "Law and Attitudes toward the
Mentally I11," International Journal of Law and Psychiatry, 3(4), 391-403.

Kahle, Lynn R. (1979a). "Attitudinal Entailment and Resistance to Change,"
Journal of Social Psychology, 109, 99-109.

Kahle, Lynn R., Ed. (1979). New Directions for Methodology of Behavioral
Science. Vol. 2. Methods for Studying Person-Situation Interactions. San
Francisco: Jossey-Bass. Library of Congress Call #: BF698.9.S55 M47

Kahle, Lynn R. and John J. Berman (1979b). "Cross-Lagged Panel Correlation
and Personality," in Lynn R. Kahle, Ed., New Directions for Methodology of
Behavioral Science.  Vol. 2. Methods for Studying Person-Situation
Interactions. San Francisco: Jossey-Bass, 17-32.

Kahle, Lynn R. and John J. Berman (1979a). "Attitudes Cause Behavior: A
Cross-Lagged Panel Analysis," Journal of Personality and Social Psychology,
37, 315-321. (Lead article, "featured" by journal)

Tomlinson-Keasey, C., Debra C. Eisert, Lynn R. Kahle, Karen Hardy-Brown and
Blake Keasey (1979). "The Structure of Concrete Operational Thought,"
Child Development, 50, 1153-1163.

Kahle, Lynn R. (1978a). "Dissonance and Impression Management as Theories
of Attitude Change," Journal of Social Psychology, 105, 53-64.

Kahle, Lynn R. and Bruce D. Sales (1978a). "Attitudes of Clinical Psychologists
Toward Involuntary Civil Commitment Law," Professional Psychology, 9,
428-439.

Kahle, Lynn R. and Bruce D. Sales (1978b). "Personalization of the Outside
Envelope in Mail Surveys," Public Opinion Quarterly, 42, 547-550.



Kahle, Lynn R., Bruce D. Sales, and Stuart Nagel (1978). "On Unicorns
Blocking Commitment Law Reform," Journal of Psychiatry and Law, 6, 89-
105.

Kahle, Lynn R. (1976). "Comparison of Four Methods of Measuring Self
Esteem," Psychological Reports, 39, 974.

Kahle, Lynn R. and Monte M. Page (1976). "The Deprivation-Satiation Effect in
Attitude  Conditioning  Without Deprivation But With Demand
Characteristics," Personality and Social Psychology Bulletin, 2, 470-473.

Page, Monte M. and Lynn R. Kahle (1976). "Demand Characteristics in the

Satiation-Deprivation Effect on Attitude Conditioning," Journal of
Personality and Social Psychology, 33, 553-562.

PROFESSIONAL ARTICLES AND COMMENTS:

Kahle, Lynn R. (1978), "Lying in the Garden," Time, 111 (17), 4-6.

Kahle, Lynn R. and Bruce D. Sales (1978), "Legal Issues in State Mental Health
Care: Proposals for Change," Mental Disability Law Reporter, 3, 677-678.

Kahle, Lynn R., Kathleen J. Pottick and Susan G. Goff (1982), "Values and
Subjective Mental Health in America: A Social Adaptation Approach,"
Resources in Education, ED205857.

Kahle, Lynn R. (1983), "Two Needed Trends in Training Social Psychologists,"
Society for the Advancement of Social Psychology Newsletter, 9(5), 5-6.

Kahle, Lynn R. (1984), "A Reader Responds," Association for Consumer
Research Newsletter, January, 20.

Kahle, Lynn R. (1984), "Is The Inner American Significantly Simple?"
Contemporary Psychology, 29, 82.

Kahle, Lynn R. (1984), "From a Researcher's Notebook: The Bottle Bill Today,"
American Marketing Association Oregon Chapter Newsletter, December, 3.

Kahle, Lynn R. (1984), "From a Researcher's Notebook: Do Ecotopians Have
Different Values?"  American Marketing Association Oregon Chapter
Newsletter, October, 3.

Kahle, Lynn R. (1984), "Values Segmentation Debate Continues, Marketing
News, 18 (14), 2.



Kahle, Lynn R. (1985), "From a Researcher's Notebook: P.I.M.S. and Needles,"
American Marketing Association Oregon Chapter Newsletter, March, 3.

Kahle, Lynn R. (1985), "From a Researcher's Notebook: Raindrop
Advertisements," American Marketing Association Oregon Chapter
Newsletter, April, 3.

Kahle, Lynn R. (1985), "From a Researcher's Notebook: Celebrity Physical
Attractiveness and Advertising Effectiveness," American Marketing
Association Oregon Chapter Newsletter, September, 3.

Kahle, Lynn R. and Pamela Homer (1985a), "Androgyny and Midday
Mastication: Do Real Men Eat Quiche?" in Elizabeth Hirschman and Morris
Holbrook, Eds., Advances in Consumer Research. Vol. 12. Ann Arbor:
Association for Consumer Research.

Homer, Pamela M. and Lynn R. Kahle (1986b), "Surrealistic Advertising: A
Social Adaptation Theory Perspective," in Richard J. Lutz, Ed., Advances in
Consumer Research. Vol. 13. Ann Arbor: Association for Consumer
Research, 667.

Kahle, Lynn R. (1986c¢), "Review of Exploring Clinical Methods for Social
Research," Journal of Marketing Research, 23 (November), 396.

Kahle, Lynn R., Pamela M. Homer, and Sharon E. Beatty (1986), "Social
Adaptation Theory and Consumer Behavior," in Richard J. Lutz, Ed.,
Advances in Consumer Research. Vol. 13. Ann Arbor: Association for
Consumer Research, 667.

Kahle, Lynn R. and Sharon E. Beatty (1986), "The Product Use Situation in
Beverage Consumption," in Wayne D. Hoyer, Ed. Proceedings of the Division
of Consumer Psychology of the American Psychological Association, 87-89.

Kahle, Lynn R., Sharon E. Beatty, and Patricia Kennedy (1987), "Comment on
Classically Conditioning Human Consumers," in Paul Anderson and Melanie
Wallendorf, Eds., Advances in Consumer Research. Vol. 14. Ann Arbor:
Association for Consumer Research.

Kahle, Lynn R. (1988), "Editorial: ACR's Lulu Luau." The Communicator,
23(January), 2-3.

Kahle, Lynn R. (1988), "Editorial: Consumer Psychology Pro Bono." The
Communicator, 23(June), 8-9.




Kahle, Lynn R. (1988), "Editorial: S&M vs. M&M." The Communicator,
23(April), 5-6.

Kahle, Lynn R., David Boush, and Pamela Homer (1988), "Broken Rungs in
Abraham's Ladder: Is Maslow's Hierarchy Hierarchical?" in David Schumann,
Ed., Proceedings of the Society for Consumer Psychology, 11-16.

Beatty, Sharon E., Pamela Homer, and Lynn R. Kahle (1988). "Problems with
VALS in International Marketing Research: An Example from an Application
of the Empirical Mirror Technique," in Michael Houston, Ed., Advances in
Consumer Research. Vol. 15. Ann Arbor: Association for Consumer
Research, 375-380.

Beatty, Sharon E., Wei-Na Lee, and Lynn R. Kahle (1989), "Customer Service:
An Organizational Values Perspective." In Hans Miihlbacher & Christoph
Jochum, Eds., Advances in Marketing Research, Insbruck, Austria: European
Marketing Academy, 1627-1629.

Kahle, Lynn R. (1989), "Editorial: Consumer Psychology and Presidential
Politics." The Communicator, 24(January), 5-6.

Liu, Ruiming and Lynn R. Kahle (1990), "Consumer Social Values in the
People's Republic of China," in Meryl Gardner, Ed., Proceedings of the
Society for Consumer Psychology, 52-54.

Kahle, Lynn R. Invited Keynote address on "International Values and Marketing
Communication" at scholarly conference in Brussels, Belgium for October,
1991

Kahle, Lynn R. (1991), "Gag!" APA Monitor, 22(Nov.), 4.

Beatty, Sharon E., Lynn R. Kahle, & Up Kwon (1991), "Physical Attractiveness
versus Expertise: The Effect of the Match-up Hypothesis," In Grank Bradley,
Ed., Advanced Research in Marketing. University College, Dublin, Ireland:
European Marketing Academy, 170-184.

Kahle, Lynn R. (1991), "Attitudes, Actions, and the Process of Adaptation," In
Michael Lynn and Jeffrey M. Jackson, Eds., Proceedings of the Society for
Consumer Psychology, 71-72.

Kahle, Lynn R., Ruiming Liu, & Harry Watkins (1991), "Psychographic
Variation across United States Geographic Regions," in John Sherry & Brian
Sternthal (Eds.), Advances in Consumer Research. Vol. 19. Ann Arbor:
Association for Consumer Research, 375-380.




Kahle, Lynn R. (1992), "Marketing and the New World Order." In K. Grunert,
Ed. Advanced Research in Marketing.  Aarhus, Denmark: European
Marketing Academy.

Kropp, Fredric G., Malcolm C. Smith, Gregory M. Rose, and Lynn R. Kahle
(1992), "Values and Lifestyles of Pet Owners," In Thomas J. Page, Jr., and
Susan E. Middlestadt, Eds., Proceedings of the Society for Consumer

Psychology, 46-49.

Kahle, Lynn R. (1993), "Values and Behaviors: Can You Get There from
Here?" In Karen Finlay, Andrew A. Mitchell, and F. C. Cummins, Eds.
Proceedings of the Society for Consumer Psychology, 43-47.

Kahle, Lynn R. Invited Keynote address on "International Sports Marketing" at
scholarly conference in Seoul, Korea, May 1996.

Rose, Gregory M., Lynn R. Kahle, and Aviv Shoham (1995). "The Influence of
Employment Status and Personal Values on Time-Related Food Consumption
Behavior and Opinion Leadership." In Frank R. Kardes and Mita Sujan, Eds.
Vol. 22. Advances in Consumer Research, 367-372.

Kahle, Lynn R. (1997). From the President. The Communicator, 34(June), 7.

Kahle, Lynn R. (1997). From the President: Ethics are OK. The Communicator,
34(December), 4.

Kahle, Lynn R. (1997). Social Values and International Values. Invited
Keynote address at the Sixth Symposium on Cross-Cultural Consumer and
Business Studies, Honolulu.

Shoham, Aviv, Gregory M. Rose, and Lynn R. Kahle (1997b). "Opinion
Leadership and Self-concept: A Product-Type Examination," European ACR,
Stockholm.

Kahle, Lynn R. (1998). Dialectical Thinking and Consumer Behavior. Invited
Presidential Address at the Society for Consumer Psychology, Austin.

Kahle, Lynn R. (1998). The Psychology of Sports Fans. Invited major address
at American Psychological Association, San Francisco.

Kahle, Lynn R., Woo-Sung Kim, and Kenneth Kambara (1998). "The Silence of
the Lambdas: Science, Consulting, and Public Knowledge." In Dhruv

Grewal and Connie Pechmann, Eds. Marketing Theory and Applications.
Chicago, AMA, 217-218. (Winter AMA Proceedings)




Kahle, Lynn R. (2003b). “Introduction: Euromarketing and the Future.” Journal
of Euromarketing, 12(3/4), 1-3. (reprinted in Kahle, 2003a). (Lead article for
special issue).

Kahle, Lynn R., Yukiko Matsuura, and Jeffrey Stinson (2005). “Personality and
Personal Values in Travel Destination Preferences.” In Young-Won Ha and
Youjae Yi, Eds. Asia Pacific Advances in Consumer Research. Vol. 6.
Duluth, MN: Association for Consumer Research, 311.

COURSES TAUGHT:

Attitude Theories and Attitude Change (Senior, Master's levels)
Basic Marketing (Junior level)

Black/White Behavior--Psychology of Prejudice (Sophomore level)
Business/Corporate Social Responsibility (Senior, Master’s level)
Concept of Interaction (Doctoral level)

Consumer Behavior (Senior, Master's, Doctoral levels)

Cultural Values and European Trade (Senior level)

Developmental Psychology (Sophomore level)

Fan Behavior (Master’s level)

International Marketing Management (Senior, Master’s level)
Introduction to Psychology (Freshman level--PSI Method & lecture method)
Lifestyle Marketing (Doctorate level)

Marketing Communication (Senior, Master's levels)

Marketing Management (Master's, Executive level)

Marketing Mentoring (Senior level)

Marketing Research (Senior, Master's levels)

Marketing Strategy and Policy (Senior level)

Methods of Applied Social Psychology (Doctoral level)

Personality Psychology (Sophomore level)

Research Methods in Social Psychology (Senior level)

Research in Sports Consumer Behavior (Master’s level)

Social Psychology (Sophomore level)

Social Interaction and Small Group Dynamics (Senior, Master's levels)
Sports Marketing (Senior, Master's, Doctorate levels)

Social Media Marketing (Senior level)

Sports Marketing Communication (Senior level)

Theories of Development (Senior, Master's levels)

Theory and Research in Marketing Information (Doctoral level)

Have taught in Applied Information Management Master’s program in Portland
(and online) and Oregon Executive MBA program in Portland.

HONORS:



American Psychological Association Council Rep., 2013-2015

Distinguished Career Contributions to the Scientific Understanding of Sports

Business, American Marketing Assoc. SIG, 2011

Article in Top 20 for 20 Years in Sport Marketing Quarterly

Beta Gamma Sigma (member and UO faculty advisor), 2007-present.

Teaching Award, Applied Information Management Master’s Program, 2006

Ph.D. Program Director, Lundquist College of Business, 2006-2009

President-Elect, President Sports & Special Events SIG AMA, 2006-2010

President-Elect, President Consumer Behavior SIG AMA, 2013-

Founding Director, Warsaw Sports Marketing Center, 1983 (“Oregon...best

sports management school.” -- Sports Illustrated, Oct 7, 2002, p. 62)

Who's Who: in Advertising, in American Education, in the West, of Emerging

Leaders in America, Madison’s, Strathmore’s, Worldwide, in the World

Chair, Intercollegiate Athletic Committee, University of Oregon, 1992-1993

Chair, Campus Planning Committee, University of Oregon, 1995-1996

Chair, Scholarship Committee, Univ. of Oregon, 2001-2003

Co-Chair, NTTIF Committee, Univ. of Oregon, 2003-2004

Chair, Senate Budget Committee, Univ. of Oregon. 2003-2005

Secretary-Treasurer, Society for Consumer Psychology, 1990-1992

President-elect, President, Past-pres., Society for Consumer Psychology,

1996-9

Co-Chair, Advertising & Consumer Psychology Conference, 1993, 1997,

2003, 2011(New York, Portland, Seoul, Eugene)

Chair, 6™ Symposium on Cross-Cultural and Business Studies, 1997,
Honolulu

Chair, Sports Business and Internet Technology Conference, 2000, New Y ork

Co-Chair, 28" International Research Seminar in Mktg., 2001, La Londe,

France

President, City of Eugene Commission on the Rights of the Aging, 1988-1990

President, City of Eugene Human Rights Presidents Council, 1988-1990

National Research Service Award, University of Michigan, 1978-1980

Harry K. Wolfe Memorial Award (University of Nebraska outstanding

psychology graduate student), 1977

Maude Hammond Fling Graduate Fellowship, 1976-1977

Student Body President, Concordia College, Portland, 1971-1972

DISSERTATION STUDENTS:

Pamela Homer, 1986
John Mager, 1986
Gordon Badovick, 1988
Patricia Kennedy, 1990
Chung-Hyun Kim, 1991
Malcolm Smith, 1993
Fredric Kropp, 1994
Gregory Rose, 1995



Marc Duncan, 2000
Woo-Sung Kim, 2001
Adam Marquardt, 2007
Guang Xie, 2008

Eda Gurel-Atay, 2011
Christopher Lee, pending

UO UNITS WHERE SERVED ON DISSERTATION COMMITTEES:
business, economics, education (2 depts.), journalism (2 depts.), geography,
mathematics, psychology, sociology.

JOURNAL REVIEWING:

Ad hoc reviewer: American Marketing Association Educators Conference,
Academy of Marketing Science Program Committee, American Psychologist,
American Psychological Association Program Committee (Society for
Consumer Psychology and Society for the Psychological Study of Social
Issues), Association for Consumer Research Program Committee, Child
Development, International Journal of Research in Marketing, Journal of
Applied Social Psychology, Journal of Consumer Research, Journal of
Marketing, Journal of Marketing Research, Journal of Personality, Journal of
Personality and Social Psychology, Law and Human Behavior, Journal of
Social Behavior and Personality, National Science Foundation, Perceptual and
Motor Skills, Personality and Social Psychology Bulletin, Psychological
Reports, Psychology & Marketing, Schizophrenia Bulletin, Sex Roles: A
Journal of Research, Social Psychology Quarterly, Southern Marketing
Association Program Committee, Sport Marketing Quarterly, Zeitschrift fiir
Sozialpsychology.

Associate Editor or Editorial Board:
Psychology & Marketing, 1982-1985
Sport Marketing Quarterly, 1996-1999, 2001-2003
Journal of Marketing Education, 1996-1999
Journal of Consumer Psychology, 1996-2003
Asian Journal of Busin. & Entrepreneurship, 1997-
2005
Journal of Current Issues & Research in Advertising,
2003-present
Journal of Consumer Affairs, 1998-2000
Special Issue Editor: Psychology & Marketing, 1985
Special Issue Editor: Journal of Business Research,
1989
Special Issue Editor: Sport Marketing Quarterly, 1999
Special Issue Editor: Journal of EuroMarketing,
1999,2002, 2003
Editor: The Communicator (APA Division 23
Newsletter) 1987-1989




Editor: Sport Marketing Quarterly, 1999-2000

PROFESSIONAL MEMBERSHIPS:

Academy of Marketing Science

American Marketing Association (Sports, CB, Global SIGs) (Executive
Member)

American Psychological Association (Divisions 8, 23) (Fellow)
Association for Psychological Science (Charter Fellow)

Association for Consumer Research

Society for Consumer Psychology (Fellow)

Sport Marketing Association

Foreign Travel
Albania, Australia, Austria, Belgium, Bosnia and Herzegovina, Brazil,

Cambodia, Canada, China, Croatia, The Czech Republic, Denmark, Finland,
France, Germany (BRD, DDR, and unified), Great Britain, Greece, Hong
Kong, Hungary, Indonesia, Ireland, Italy, Japan, Latvia, Luxembourg, Macao,
Malaysia, Mexico, Monaco, Montenegro, New Zealand, The Netherlands, N.
Korea, Norway, Palestine, Poland, Portugal, Russia, Singapore, Slovakia,
Slovenia, Spain, S. Korea, Sweden, Switzerland, Thailand, Turkey, Vatican,
Vietnam.

REFERENCES:

Current administrator: Prof. David Boush, Gerald B Brashaw Professor and
Associate Dean, Department of Marketing, Lundquist College of Business, 1208
University of Oregon, Eugene, OR 97403-1208, dmboush@uoregon.edu, Voice
541-346-3358, Fax 541-346-3341

Current colleague: Prof. T. Bettina Cornwell, Edwin E. & June Woldt Cone
Professor of Marketing, Department of Marketing, Lundquist College of Business,
1208 University of Oregon, Eugene, OR 97403-1208, tbc@uoregon.edu, Voice
541-346-8241, Fax 541-346-3341

Fellow Leader of National Scholarly Organization: Prof. Curtis Haugtvedt,
Fisher College of Business, 520 Fisher Hall, 2100 Neil Ave., The Ohio State
University, Columbus, OH 43210, Haugtvedt.1@osu.edu, Voice 614- 292-6228,
Fax 1-614-292-0879

Former Student, current Professor: Prof. Fredric Kropp, Monterey Institute of Int’l
Studies, 425 Van Buren St., Monterey, CA 93940, Fredric.Kropp@miis.edu, Fax
813-647-6506




Former Student, current administrator: Gregory Rose, Associate Dean, Milgard
School of Business, University of Washington, Tacoma, WA 89402-3100,
rosegm(@u.washington.edu, voice 253692-5687, Fax 253-692-4523.




